


With an international reputation in Scholarly publishing, MUP has 
delivered decades of bold publishing bringing transformative ideas 
and original voices to a global audience.  

We launched MUP trade books in 2020 taking our agenda setting and 
provocative books to the general reader.
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All our books are peer-reviewed at various 
stages by experts in the fi eld, so you 
can trust that the content is original and 
factually correct. 

Trustworthy
Written by expert authors and rigorous 
thinkers, our books nurture powerful 
narratives, immersive histories, and 
intimate biographies. Accessible, but in 
depth we pay attention to narrative, tone 
and voice ensuring our trade books are 
compelling to the general reader. 

Written for the general reader

Our trade titles are regularly and 
positively reviewed across media 
outlets including Financial Times, TLS, 
Irish Literary Supplement, Glamour 
Magazine and feature on numerous 
‘best books’ lists.

Media coverage and reviews
Our carefully curated list embraces a 
range of subjects, from hidden histories 
to urgent reportage, economics to 
complex social issues, to cutting edge 
politics and international a� airs that 
make our readers think di� erently about 
the world.

Topical and relevant

‘Manchester University Press are one of my favourite publishers to present to our 
customers. � e quality of the writing and editing is as good, if not better, than other 

University presses, and what always impresses me is their ability to produce and market 
these books to a wider audience - these are the type of books that can change the world.’

Dave Kelly, Blackwell’s Oxford



Selected by the Financial 
Times as one of the top
Politics books of 2021 

Beef, Bible and Bullets: Brazil in the
age of Bolsonaro, by Richard Lapper

One of the Foreign A� airs 
Best of Books 2021

One of � e Guardian’s Best 
Books of the year - chosen by 
Sathnam Sanghera

Imperial Nostalgia: How the British 
conquered themselves, by Peter Mitchell

One of the Times Literary 
Supplement’s Books
of the Year

Germany’s Russia problem: � e struggle for 
balance in Europe, by John Lough

One of the Foreign A� airs 
Best of Books 2021

� e War on the Uyghurs: China’s campaign 
against Xinjiang’s Muslims,
by Sean R. Roberts



MUP is one of the few university presses that understands the importance of pricing 
correctly for the general reader. We’ve certainly noticed a greater awareness of their 
trade books through book reviews and publicity and I am sure we will continue to 

stock more of their titles.’
Ross Bradshaw, Five Leaves Bookshop

Alison Phipps
Me, not you: The trouble 

with mainstream
feminism

DJ Paulette
Welcome to the club:

The Life and Lessons of
a Black Woman DJ

Rory Medcalf
Indo pacifi c empire: China, 

America and the contest for 
the world’s pivotal region

Adam Elliot-Cooper
Black resistance to

British policing

Angela Stienne
Mummifi ed: The stories 

behind Egyptian
mummies in museums

Melissa Febos
Body Work: The Radical 

Power of Personal
Narrative

Jenny Valentish
Everything harder than

everyone else: Why some of us 
push our bodies to extremes

Nadine El-Enany
(B)ordering Britain:

Law, race and empire

Hannah White
Held in contempt:

What’s wrong with the
House of Commons?



Sign up to our bookshop newsletter and receive special o� ers, the latest 
catalogues, information about new publications and an opportunity to register your 
interest in author events.

Manchester University Press
Rebecca Parkinson, Marketing Coordinator
rebecca.parkinson@manchester.ac.uk

Sign up to our
bookshop newsletter

We’ll send you 
2 e-newsletters 
a month and our 
seasonal trade 
catalogues.

Spam
It’s your decision 
which titles 
are right for 
your brand and 
customer base.

Hard sell

Only titles 
a� ordable and 
accessible for the 
everyday reader.

Send irrelevant 
content

‘‘We have worked with Manchester University Press for many years and still � nd their 
books to be some of the most relevant and accessible for our customers.

� e wide range of topics available are well aligned with the events from UK history, 
politics and culture re� ected in our museum.’

Amber Greenall-He� ernan, People’s History Museum Bookshop

Yale Representation Ltd

Andrew Jarmain
andrew.jarmain@yaleup.co.uk | Tel: 020 7079 4900

Download our latest
Trade Catalogue

If you’re interested in receiving any of the above, or 
collaborating on an event or author signing, please contact




